
Bringing the arts to life

Who are we?
We’re proud to be Canada’s public arts funder. We contribute to the vibrancy of 
a creative and diverse arts and literary scene through our grants, services, 
prizes and payments to Canadian artists and arts organizations. 

MY ROLE:  UI designer (Individual Project)

TOOLS: Figma, Spreadsheets, Google slides.
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The Canada Council
for the Arts
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PROTO PERSONA
About:- Kelly is a very creative fine artist from Regina, 
Canada, who is eager to take her skills on a global 
platform. At a very young age she is already an establish 
entrepreneur. She is looking for a platform to showcase 
her creative side.

21 years, Performing Artist from Regina, 
Canada

Kelly Arbuckle

Personality
Independent, Creative, Curious

Favourite Apps

Goals:- She needs information about how to exhibit her art 
globally. Also she needs detailed information about the 
government grants that supports artist like her.

Pain Points :- 
● Difficult to get the information.
● Unable to understand the navigation

Needs:-
Simple and easy ways to get the information.
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Other Websites the 
User browse through.
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User Flow
https://www.figma.com/file/Jm1T7rYbgaTpGsa2yR1C5L/Use
r-Flow?node-id=0%3A1

https://www.figma.com/file/Jm1T7rYbgaTpGsa2yR1C5L/User-Flow?node-id=0%3A1
https://www.figma.com/file/Jm1T7rYbgaTpGsa2yR1C5L/User-Flow?node-id=0%3A1


User Interface Analysis
Himani Singh
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Website Analysis

https://www.figma.com/file/kR2zmnjT
kMiyRpRnDvjq57/Canada-council-A
nalysis?node-id=0%3A1

https://www.figma.com/file/kR2zmnjTkMiyRpRnDvjq57/Canada-council-Analysis?node-id=0%3A1
https://www.figma.com/file/kR2zmnjTkMiyRpRnDvjq57/Canada-council-Analysis?node-id=0%3A1
https://www.figma.com/file/kR2zmnjTkMiyRpRnDvjq57/Canada-council-Analysis?node-id=0%3A1
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Website Analysis
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Website Analysis
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Heuristic-Evaluation-Checklist
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Guerrilla Testing

https://docs.google.com/spreadsheets/d/1adESiEr_zeApaEdZoY-rfyRHYkh6hOnPJa-WLCwC_f0/edit#gid=87
2870965

Most important to your user

1. Simple and easy to understand
2. Simple navigation
3. Signup and Login should be there at the top navigation
4. Site map should be included

Most important to the government agency

1. It shouldn't be a pain for user to find what he 
is looking for

2. Links should work and not be confusing

Least important to your user

He doesn't need long descriptions

Least important to government agency

Major Pain Points

1. Links not working
2. Navigation too confusing
3. No site map for smooth browsing
4. Lot of sublinks and contents to go through
5. Not pleasing to eyes

https://docs.google.com/spreadsheets/d/1adESiEr_zeApaEdZoY-rfyRHYkh6hOnPJa-WLCwC_f0/edit#gid=872870965
https://docs.google.com/spreadsheets/d/1adESiEr_zeApaEdZoY-rfyRHYkh6hOnPJa-WLCwC_f0/edit#gid=872870965
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MOODBOARD

https://www.figma.com/file/JfYZPoYTQcLQSremjbncTa/Moodboard_canadacouncil?node-id=0%3A1

https://www.figma.com/file/JfYZPoYTQcLQSremjbncTa/Moodboard_canadacouncil?node-id=0%3A1
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REDLINE ANNOTATIONS

Main Navigation Bar

Funding >> Grants >> Explore and Create.

Though the navigation looks simple and 
easy to understand, the menu bar is taking 
too much of unnecessary space and also the 
alignment is not proper.
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REDLINE ANNOTATIONS

Main Navigation Bar

Priorities >> Ongoing Priorities >> Official 
Languages.

Here there is lot of dead space which can be 
utilised in an appropriate manner.
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REDLINE ANNOTATIONS

Main Navigation Bar

Research >> Stats and Stories 

Unnecessary utilisation of space.with 
improper alignment of menu.
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REDLINE ANNOTATIONS
Top Right Navigation

Accessibility >> Priorities >>

The Breadcrumb shows a different 
path, But when you follow this path 
through Main Navigation you are not 
able to locate Accessibility. Also 
improper utilisation of space.
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REDLINE ANNOTATIONS
Create Your Account Page

This page has Two main links 
1) Check your Eligibility
2) Login or Create an account.

Both this links shouldn't be on an Image,  
When you click on the logo it doesn't 
take you back to the home page.

The steps of the application process 
links doesn't work at all.
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USABILITY TESTING RESULTS

The Canada Council for the Arts website has number of  navigation items, while the overall experience was overwhelming to 
go through each link and understand the flow . To solve this, I planned to reorganize the site map and also develop a new 
one with the goal of making the visual design more visually stimulating.

The main pain areas were the
● Navigation Links, 
● Disorganised Drop down menu,
● No proper utilisation of space,
● No visually appealing.
● No site maps for smooth flow,
● Unable return to home page while creating an account. 
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SITE MAP

Based on the card sorting a new site 
map was designed for the users to have 
a smooth transition and simple 
navigation. Click here for the renewed 
site Map

https://www.figma.com/file/j6E2pSuzIqaQxGQFn1msTD/SITEMAP_CANADA-COUNCIL?node-id=0%3A1&t=saTC2ODjufS6Hpt4-1
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HEADER/FOOTER NAVIGATION

Shown is the navigation of header and footer. Please click here for the prototype.

https://www.figma.com/file/K7tl4rzcpyJc5fymXBuDxB/Header%2FFooter-NAVIGATION?node-id=0%3A1&t=3S5uE1jbdj81tK07-1
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PROTOTYPE UI DESKTOP NAVIGATION

The User flow was kept simple 
inorder for the user to locate 
LOGIN and do Sign Up.

Click here for the digital 
wireframes

https://www.figma.com/file/j6E2pSuzIqaQxGQFn1msTD/SITEMAP_CANADA-COUNCIL?node-id=0%3A1&t=95UrDC5YNphaKvwJ-1
https://www.figma.com/file/6xP1ZaFDnfqbSnLFJOoUBl/Digital-wireframes-canada-council-prototype?node-id=0%3A1&t=5y9BiK6BTd3hr8yL-1
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STYLE GUIDE

Original Color of the Logo

Keeping the original color of the logo intact,
I have tried using the shades of blue,
plus white and red to give the
website a decent look.

TYPOGRAPHY

H1      Philosopher       Bold              90pts

H2      Inter                      Regular        26pts

H3      Inter                      Regular        20pts

Body   Inter                         Regular         14pts/10pts

BRAND LOGO
ICONOGRAPHY        

FONT STYLE

ABABAB
Philosopher

Abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWX
YZ

ABCABC
Inter

Abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUV
WXYZ

TEXT ALIGN

Lorem ipsum dolor
Left aligned Lorem ipsum dolor

centered aligned

Lorem ipsum dolor
 Right aligned

COLOR

A style guide is a collection of pre-designed elements, graphics and rules designers or developers 
should follow to ensure that separate website pieces will be consistent and will create a cohesive 
experience at the end.

Home >> Login/Sign up



STYLE GUIDE

Body copy

Lorem Ipsum is simply dummy text of 
the printing and typesetting industry. 
Lorem Ipsum has been the industry's 
standard dummy text ever since the 
1500s, when an unknown printer took a 
galley of type and scrambled it to make 
a type specimen book. 

SAMPLE IMAGES

Buttons

Normal

Hover

Active

SIGNUP

ICONS



MOBILE PROTOTYPE

Click here for the Digital prototype

There are vertical and horizontal scrolls used in Homepage, Signup page and contact us 
page. The Hamburger menu was a task to be completed, though the sublinks are not included 
as they were many of them.

https://docs.google.com/file/d/1ukPsgR0A4g1rP7BU0Tz4Hl9cvesEDscc/preview
https://www.figma.com/file/uULcZQp7LFzNGRglAQWs4C/Mobile-prototype?node-id=0%3A1&t=q5WGXmNabKkNxoR3-1


OVERALL EXPERIENCE

It was too overwhelming , to go through the Government agency website, and do a thorough analysis of the 
flow, the information, navigation etc. But it was too exciting to work on it and come up with a revised and 
revamp version of the site both on desktop and mobile.

Though there are lot of things that has been left due to the number of links each menu has and also the 
sublinks in many pages, I have tried my best to incorporate what I have learned through this entire case 
study. Hope to learn more in future and do it in a perfect way.


